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The 23rd annual Michigan International
Women’s Show was a success,
attracting tens of thousands of women.

TOTAL AD CAMPAIGN $431,500
PR IMPRESSIONS 48,026,815
NUMBER OF EXHIBIT SPACES 540
ATTENDANCE 32,000+ women
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Each year the Michigan International Women’s Show brings MOTHERS, DAUGHTERS, FRIENDS AND
CO-WORKERS together to enjoy a festive atmosphere packed with shopping, culinary demonstrations and
food sampling, trendy fashion shows and celebrity guests.
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MARRIED SINGLE HAVE CHILDREN  NO CHILDREN
45 - 54 YEARS OLD (19%) 64% 36% 76% 24%
35 - 44 YEARS OLD (18%)
RACE
25 - 34 YEARS OLD (7%) 80% 12% 5% 3%
CAUCASIAN AFRICAN AMERICAN OTHER LATINO
18 - 24 YEARS OLD (3%)

- 64 YEARS OLD (33%)
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WHAT BROUGHT YOU TO THE SHOW?
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SHOPPING COOKING DEMOS &  PROMOS, PRIZES & FASHION SHOWS & CELEBRITY &
81% FOOD SAMPLING - 62%  CONTESTS -41%  STAGE PRESENTATIONS - 29%  SPECIAL GUESTS - 23%
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Savannah Chrisley Vern Yip Fairytale Princesses
From Chrisley KNows Best from Trading Spaces

Cooking Demonstrations Firefighter Fashion Shows

The 2018 show featured three stages showcasing innovative COOKING programs, CELEBRITY
guests, FASHION shows and more — all designed to attract, captivate and entertain the target

audience.
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Discount tickets now available

S GET $2 OFF ADMISSION 25

INTERNATIONALWOMENSHOW.COM EIKi R INTERNATIONALWOMENSHOW.COM EFi
SAVE) sq TU DAY g  PROUC { TheDetroiNews medjer « & svrr pick up your tickets today! Mm *$2 off admission nfladultfnnheShn;lﬁm;:;‘%r;;:%?xﬁ?:so:np:;I'I“uctlvpa[l;:;ittillsnyutherﬂiscnum.Whilesupplieslast.

An extensive advertising campaign saturated the market for three weeks through TELEVISION,
RADIO, PRINT and numerous DIGITAL PLATFORMS, as well as SOCIAL MEDIA and
GRASSROOTS MARKETING initiatives. The show was promoted with signage in 110 Walgreens
stores and hundreds of retail locations, increasing sponsor awareness in high traffic locations.
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The Michigan International Women's
Show received comprehensive
television coverage and exposure. In
addition to a two week paid schedule on
three network stations and local cable
programming, the show’s extended
reach was enhanced through
promotions, contests and live shots.

NUMBER OF TV SPOTS 176
TOTAL TV CAMPAIGN $41,050
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http://southernshows.com/downloads/SWS18_MIWS_15sec_Savannah_042318.mp4

Numerous radio spots ran on five popular
stations highlighting the show across the region.
Additional promotional schedules, live spots and
endorsements were added, featuring sponsors
and promotions.
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NUMBER OF STATIONS 5
NUMBER OF RADIO SPOTS 544
TOTAL RADIO CAMPAIGN $26,100
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FACEBOOK and geo-targeted ads Do, G
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The Michigan International Women’'s Show was advertised through an extensive print
campaign with THE DETROIT NEWS as well as weekly and monthly REGIONAL
PUBLICATIONS.

SHOW PROGRAM DISTRIBUTION 150,000 NUMBER OF PRINT ADS 32
TOTAL PRINT SCHEDULE $356,800
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A dedicated Public Relations Firm generated buzz with women in the community through scheduled live TV &
RADIO INTERVIEWS, PRINT EDITORIAL in the The Detroit News, magazines and numerous ONLINE
CALENDAR LISTINGS. Extensive media coverage was secured for the show through all advertising

platforms.

Novi to host Michigan International
Women's Show

By Dane Sager Kelly

arch 19,201
Share Your Opinion ﬂ;* Share

NOVI, Mich. - The 23rd annual Michigan International Women's Show will come to the Suburban
Collection Showplace in Novi on from May 3 to May 5.

Vern Yip, from TLC's home improvement series “Trading Spaces,” will give home design tips and talk
about how the new season will differ.

Vern Yip, from TLC's home improvement series "Trading Spaces.” will give home design tips and talk
about how the new season will differ.

Savannah Chrisley, from the USA Network reality series “Chrisley Knows Best.” will share her
experiences of growing up with her perfectionist father and discuss her fashion line.

There will be talks about cooking and baking tips from Paul Penny and Kamryb Chasnis and makeup
trends and tips from beauty experts. Other events include the dog fashion show "Pawject Runway-Fido
Fashion Show." bionic screenings for women to check their health, local crafts from local artists, photo
booths, crafting classes and Ann Arbor Firefighters Charities will host a fashion show with firefighters
modeling their firefighting gear.

Special gifts will be given to the first 100 show attendees each day. Admission is $12 for adults, $6 for
ages 6-12 and children under 5 are admitted free with a paying adult. Discount tickets are available at
Walgreens for $7. Advance tickets purchased online are $9 for one or $7 for a group of 10 or more.

For more information and exhibitor coupons, visit the official Facebook page, the official website
InternationalWomenShow.com or call 800-849-0248.

018 by WDIV ClickOr

PR IMPRESSIONS 48,026,815

Subscribe ContactUs Advertise With Us

News-Herald

News Sports Death N

ces Opinion DownriverLife Blogs Jobs Classifieds Marketplace Reader Services

NEWS

Win tickets to the Michigan International Women's
Show

By Jason Aley jaley@thenewsheraid com
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The 23rd annual Michigan International Women's Show is coming to the Suburban Collection
Showplace in Novi and you've got a chance to win free tickets,

The festivities run from May 3-6. Regular admission is $12 for adults and $6 for youth.
To enter to win a pair of tickets, ill out the form below. The deadiine is 5 p.m. Wednesday, with

winners being emailed that evening. Tickets must be picked up from The News-Herald's office in
Southgate during normal business hours, 8:30 a.m. to 5 p.m. weekdays.
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Shop, sample and share the fun at
Michigan International Women's
Show
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LAST DAY

Suburban Collection
Showplace in Novi

tlam-5pm
Adults $12, kids $6
Parking $5

NOVI, MICH (WXYZ) - Fashion shows, top chefs, celebrity guests and
shopping at hundreds of boutiques provide a perfect girls day out at the
23rd annual Michigan International Women's Show. It's being held at the
Suburban Collection Showplace in Novi. Sunday, May 6th is the last day.

Highlights will include:

* Savannah Chrisley, from USA Network reality series "Chrisley Knows
Best." Shell share her experiences launching her "Faith over Fear" fashion
line last fall and growing up under her protective, perfectionist father's
watchful eye.

* Teen chef and baker Kamryn Chasnis, as seen on Fox's reality cooking
competition series "MasterChef Junior,” will also be demonstrating recipes.

* Spring makeup trends and helpful cosmetic tips will be part of the
makeovers offered by area beauty experts.

* Guardian Angel Animal Rescue will sponsor the “Pawject Runway-Fido
Fashion Show” featuring canine couture, essentials and adoption
information. The latest styles and looks will be showcased during fashion
shows on the Main Fashion Stage.

* Cigna's Health Improvement Tour will conduct biometric screenings for
women to learn their blood pressure, blood sugar, cholesterol, and body
mass index (BMI) health numbers and health coaches will help people
understand the information provided and explain how to take follow-up
steps.

Suburban Collection Showplace is located at 46100 Grand River Avenue
between Novi and Beck Road in Novi. Last day hours are from 11 am. -5
p.m. Admission is $12; youth 6 - 12 are $6 and children 5 and under are
admitted free with a paying adult. Discount tickets are available at
Walgreens for $8.

For more information and exhibitor coupons, visit
https://southemshows.com/wde/ ot call (800) 849-0248.

MICHIGAN
INTERAIATIONAL

WIIMEN:S
SHOW



E-NEWSLETTER SUBSCRIBERS 13,423
FACEBOOK FANS 8,643
UNIQUE PAGEVIEWS 81,472
GROUPON REDEMPTIONS 2,477
INSTAGRAM FOLLOWERS 550
TOTAL VALUE $1,503,882

A social media campaign was integrated into the
marketing plan to reach women through FACEBOOK
and INSTAGRAM and special GROUPON offers.
Show Updates through the Official Show Website and
E-NEWSLETTERS kept fans engaged.
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%5, Michigan International Women's Show posted 9 photos L
SHO% May 5 - Instagram - @ & v
Join us for Girls Night Out on
. i 1

Tomorrow is that last day of the show & Make sure to stop by the Made ity

in Michigan Pavilion along the 100 aisle! They are all women-owned
businesses local to Michigan with handmade items.

‘

Y Like (O comment
Diane Sharpe, Diane Kanyo, DaleandGail Valor and 35 others like Most Relevant meijer - @ s
this. STONEBRIDGE
7 Shares }
MICHIGAN
SOCIAL MEDIA & E-NEWS :

SHOW?

SHOPPRNG / POOD / T



\““
\
3.‘“' 2

¥ Cigna.

T°Sether_ all tha wav’

Show sponsors enhanced the success of the Michigan International Women’s Show by creating exciting
and interesting features, promotions and activities within the show.
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What an impressive show! Highlighting the very best in fashion, health, beauty, home and more, the
2018 MICHIGAN INTERNATIONAL WOMEN’S SHOW was a huge success. Planning for 2019 has
begun, and interest is strong. Reserve your space today!

Beth Anderson Alexandra Smith
Executive Show Manager Assistant Show Manager
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